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AMENDMENTS TO THE CLAIM 

1-5. (Cancelled) 

6. (Currently Amended) A method of using one or more processors to 
distribute Internet advertisements to users comprising: 

for e ach of w ith a processor, defining a plurality of advertising strategies, each 
advertising strategy specifying a plurality of advertisements, a plurality of search terms, 
and an arbitrary time duration: 

with a prooossor, associating a plural i ty of advertisements with tho 
adv e rt i sing s trat e gy, 

with a processor, associating a number of search tormo w i th tho 

with a processor, as sociating a tim e dur a tion w i th the adv e rtising s tratogy, 
with a processor, assigning cookies to users of a search interface; 
with a processor, collecting search terms employed by users of the search 
interface; 

with a processor, storing the collected search terms for each user in association 
with each user's cookie; 

for each of a plurality of users, based on the collected search terms, with a 
processor, selecting an advertising strategy to assign the user to by A 
for each advertising strategy. 

of the collected search terms, identifying those employed by the 
user over an immediately preceding period eoual to the time duration specified bv the 
advertising strategy. 

comparing a set of search terms assoc i atod with an specified bv 
the advertising strategy to the identified search terms co l loot o d for tho uc o r ov e r tho 
imm e diately procod i ng p e riod equa l to th e time duration associat o d with tho adv e rtising 
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ctratoav to determine whether the user has employed anv of the search terms specified 
bv the advertising strategy over the period, and. 

if the user has employed any of the search terms osoociatod w i th 
specified bv t he advertising strategy over the period, assigning the user to the 
advertising strategy that includes serving to the user an advertisement associat e d w i th 
specified bv t he selected advertising strategy; and 

in response to the user visiting a publisher web site after the user is 
assigned to a selected advertising strategy, enacting the selected advertising strategy to 
present an advertisement associated w i th specified bv t he selected advertising strategy. 

7. (Original) The method of claim 6 wherein collecting search terms includes 
collecting a unique identifier associated with each user. 

8. (Previously Presented) The method of claim 6 wherein the collection of 
search terms includes collecting combinations of multiple search terms. 

9. (Cancelled) 

10. (Original) The method of claim 6 wherein assigning each user to an 
advertising strategy occurs before the user visits the publisher web site. 

1 1 . (Previously Presented) The method of claim 6 including with a processor, 
providing a plurality of selected advertisements, each associated with a selected 
advertising strategy, and wherein at least one of the advertising strategies comprises a 
default strategy in which none of the selected advertisements are served. 

1 2. (Currently Amended) The method of claim 1 1 . further comprising: 
determining that the identified search terms do not relate to one of a collection of 

selected advertisements: and 
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where i n tho dofau l t advertising strategy i ncludoc when it is determined that the 
identified search terms do not relate to one of a collection of selected advertisements. 
serving an advertisement other than the selected advertisemen 
not rolato to ono of s 



1 3. (Currently Amended) The method of claim 1 1 . further comprising: 
determining that the identified search terms do not relate to one of a collection of 
selected advertisements; and 

that the Identified search terms do not relate to o ne of a collection of selected 



advertisements, serving no advertisement-il 
?tod advort i oomonto . 



terms do not rolato to c 



14. (Original) The method of claim 6 wherein assigning each user to an 
advertising strategy includes assigning at least some of the users to a strategy of 
serving no advertisement. 



15. (Currently Amended) The method of claim 6 wherein enacting the 
selected advertising strategy includes serving the user an advertisement at a 
substantially different time than providing search results in response to a search 
request. 



16. (Currently Amended) A method of using one or more processors to 
distribute Internet advertisements to userSi comprising: 

for each of a plurality of users. 

with a processor, collecting search terms employed by the users of a 
search facility during each of a p lurality of searches submitted bv the user to the search 
facility : 
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with a processor, collecting a unique identifier associated with oach t he 

user; 

with a processor, storing the search terms and unique identifiers in a 
database, with each identifier associated with the search terms employed by the 
associated user; 

with a processor, generating a plurality of selected advertising strategies, each 
advertising strategy specifying a plurality of advertisements, a plurality of search terms, 
an arbitrary time duration.w tt h and an associated arbitrary Boolean search expression 
based on the search terms assoc i ated w i th the acsociatod advertising ctratogy ; 

with a processor, assigning identifiers to at least one of the advertising strategies 
by comparing the search terms collected for the user to the Boolean search expression 
associated with specified bv each advertising strategy; and 

in response to a user visiting a publisher web site, with a processor, 
determining the user's unique identifier, 

searching the database to determine an advertising strategy to 
which the user's unique identifier was assigned prior to the user's current visit to the 
publisher web site, and 

serving to the user an advertisement aoooo i atod with specified bv 
the advertising strategy. 

17. (Original) The method of claim 16 wherein collecting search terms 
includes collecting combinations of multiple search terms. 

18. (Cancelled) 

19. (Currently Amended) The method of claim 16 including with a processor, 
providing a plurality of selected advertisements, each associated w i th soecified bv a 
selected advertising strategy, and wherein at least one of the advertising strategies 
comprises a default strategy in which none of the selected advertisements are served. 
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20. (Original) The method of claim 19 wherein the default advertising strategy 
includes serving an advertisement other than the selected advertisements if the search 
terms do not relate to one of a collection of selected advertisements. 

21-22. (Cancelled) 

23. (Previously Presented) The method of claim 6 wherein collecting search 
terms comprises collecting a history of inquiries the user has submitted over a 
predetermined length of time. 

24. (Previously Presented) The method of claim 6 wherein collecting search 
terms comprises collecting a history of all queries the user has submitted to the search 
facility. 

25. (Previously Presented) The method of claim 16 wherein the Boolean 
search expression associated with at least one of the selected advertising strategies 
incorporates a Boolean operator other than OR. 

26. (Previously Presented) A computer-readable medium containing 
computer-executable instructions that when executed by a computing system cause the 
computing system to perform a method of distributing Internet advertisements to users 
comprising: 

for each of a plurality of advertising strategies, 

associating a number of advertisements with the advertising strategy, 
associating a number of search terms with the advertising strategy, and 
associating a time duration with the advertising strategy, 

assigning cookies to users of a search interface; 

collecting search terms employed by users of the search interface; 
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storing the collected search terms for each user in association with each user's 
cookie; 

for each of a plurality of users, 

based on the collected search terms, selecting an advertising strategy to 
assign the user to by comparing a set of search terms associated with an advertising 
strategy to the search terms collected for the user over the immediately preceding 
period equal to the time duration associated with the advertising strategy and, if the user 
has employed any of the search terms associated with the advertising strategy over the 
period, assigning the user to the advertising strategy that includes serving to the user an 
advertisement associated with the selected advertising strategy; and 

in response to the user visiting a publisher web site after the user is 
assigned to a selected advertising strategy, enacting the selected advertising strategy to 
present an advertisement associated with the selected advertising strategy. 

27. (Previously Presented) A computer-readable medium containing 
computer-executable instructions that when executed by a computing system cause the 
computing system to perform a method of distributing Internet advertisements to users 
comprising: 

collecting search terms employed by users of a search facility; 
collecting a unique identifier associated with each user; 

storing the search terms and unique identifiers in a database, with each identifier 
associated with the search terms employed by the associated user; 

generating a plurality of selected advertising strategies, each with an associated 
arbitrary Boolean search expression based on search terms associated with the 
associated advertising strategy; 

assigning identifiers to at least one of the advertising strategies by comparing the 
search terms collected for the user to the Boolean search expression associated with 
each advertising strategy; and 
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in response to a user visiting a publisher web site, determining the user's unique 
identifier, searching the database to determine an advertising strategy to which the 
user's unique identifier was assigned prior to the user's current visit to the publisher web 
site, and serving to the user an advertisement associated with the advertising strategy. 

28. (Previously Presented) The computer-readable medium of claim 27 
wherein the Boolean search expression associated with at least one of the selected 
advertising strategies incorporates a Boolean operator other than OR. 

29. (New) The method of claim 6 wherein the arbitrary time duration 
associated with a first advertising strategy is greater than the arbitrary time duration 
associated with a second advertising strategy. 

30. (New) The method of claim 6 wherein the arbitrary time duration 
associated with a first advertising strategy is greater than the arbitrary time duration 
associated with a second advertising strategy and wherein the first advertising strategy 
and the second advertising strategy have at least one associated search term in 
common. 

31. (New) The method of claim 16 wherein the Boolean search expression 
associated with each advertising strategy is not supplied as part of a query. 
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